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These Standardized United States
THE

part which standards have played
in the development of this country
becomes increasingly apparent as one has
occasion to travel about.
For many years products of American
manufacture have been noted for their
standardized features. Watches, automobiles, and what-not made in America have
led the world in their widespread distribution because of the fact that any component may be replaced without the
necessity of discarding the whole when
one part becomes impaired.
The application of the principle of standardization is seen now throughout the
country in various forms. One boards a
night train and enters a sleeper. Whether
the city is San Francisco, Chicago, or New
York matters not. The equipment, character of service, comforts and conveniences
are the same.
In the morning, the dining-car furnishes
the traveler his favorite breakfast. At
destination, a porter takes his grips. A
taxicab conveys him to his hotel.
But the standardized hotel is not confined to the large cities. In Raleigh, North
Carolina; Middletown, Ohio; Flint, Michigan, or any other typical American city,
the characteristic elements of hotel service
are present, even though the service may
vary in the rendering.

Picking up a morning newspaper in
"America's Most Interesting City," one
reads advertisements of investment houses,
department stores, automobile sales concerns, and steamship companies. The
copy, display, and appeal are typical.
Mentally shutting out the surroundings,
it is difficult to tell whether one is in New
Orleans, or Seattle, or Boston.
Modern office buildings and elevator
service, banking rooms, spacious and well
appointed, facilitate one's orientation with
never a thought as to whereabouts.
Theatres, moving picture houses and feature pictures are the same everywhere.
All these things are stimulated by a desire to be progressive. They are fostered
by highly developed means of communication. They typify the spirit of standardization in the United States of America.
By way of contrast, consider the profession of accountancy. Nothing in this
country has had less planning, less cultivation, less organized guidance. The profession today represents little more than
a mass of individuals struggling with individual problems, trying to work them
out in the light of varying degrees of education, experience, natural ability, and
brute strength. There have been instances,
of course, where organized attempts have
been made to take advantage of research,
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and to apply scientific principles to the
practice of the art. But, by and large, it
is every man for himself, guided by his selfinterest, his knowledge of his subject, with
results determined by his calibre, his resourcefulness, and his luck.
Is it not time for the accountant, if he
hopes for success, to learn a lesson from the
signs all about him; to reach an agreement
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with other accountants as to what the
profession is undertaking to do; to classify,
define, and differentiate the service which
he is rendering? Can the public expect
any less in a country where the service
of railroads, Pullmans, porters, dining-cars,
taxis, hotels, waiters, bell-boys, bootblacks,
hat cleaners, and scrub women has been
standardized?

